
Next wave of growth
A booming consumer class may reshape the 
global economy

While the middle class in developed nations has been one of the driving 

forces of the global economy for the past 50 years, the consumer class in 

those countries may now be passing the baton to the evolving global 

consumer, or those with disposable income, in the developing world. The 

projections of the size of this demographic wave can vary, but according to 

the McKinsey Global Institute, the ranks of the global consumer class will 

swell from about 2.4 billion today to 4.2 billion by 2025. From China and 

India to Peru and Botswana, the number of people expected to join this 

group over the next decade and beyond already has changed the way many 

companies do business — and the way investors should look at the world. 

Investments are not FDIC-insured, nor are they deposits of or guaranteed by a bank or any other entity, so they may lose value.

The next wave of consumption could come from a growing middle class in 
the developing world
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Sources: The New Global Middle Class: A 
Cross-Over from West to East, 2010, Homi 
Kharas and Geoffrey Gertz; The Emerging 
Middle Class in Developing Countries, 2010, 
Homi Kharas.
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“We are seeing something very 
exciting happening all around 
the globe. There are a lot of 
countries where you have a 
large, growing population of 
middle-class people with rising 
disposable income. This is one 
of the most significant devel-
opments of our time.”

 Gordon Crawford 
Portfolio counselor 
41 years of experience

 (Gordon Crawford retired on 12/31/12.)



Millions of people around the world are now beginning to  
have a lifestyle that not so long ago seemed unattainable. The 
improvement in their standard of living represents a remark-
able transformation that could have significant ramifications for 
the global economy and companies worldwide. “The increasing 
affluence and the emergence of consumer classes in develop-
ing countries is a durable trend that should continue for many 
decades to come,” says portfolio counselor Rob Lovelace. “It’s  
a trend that has the potential to be one of the primary engines  
of economic growth.” 

Wealthier societies, better lifestyles
The emerging markets accounted for $12 trillion in spending 
in 2010. They are expected to account for about $30 trillion of 
spending, or nearly half of global spending, in 2025. Rob and 
other portfolio counselors say the rising purchasing power in 
much of the developing world points to increasing demand for  
a variety of consumer products, including health care products 
and beer.

As people generally get wealthier, they tend to want better 
health care. Between now and 2017, for example, developing 
countries are expected to significantly increase their spending on 
medicine, accounting for about 70% of the projected increase in 
sales for the leading pharmaceutical companies — an increase 
driven largely by rising incomes. In fact, in the pharmaceutical 
business, developing countries aren’t called emerging markets; 
they’re called “pharmerging” markets.

Beer consumption is also rapidly rising in developing countries. 
Demand for beer in Asia is expected to grow at nearly 4% a year 
through 2016. China itself accounts for a quarter of all beer 
consumption worldwide. Demand for wine and spirits in Asia 
is also soaring. The growing thirst for beer, wine and spirits in 
developing countries represents a significant profit opportunity 
for appropriately positioned companies. For example, Diageo, a 
leading British alcoholic beverage company whose collection of 
brands includes Smirnoff, Jose Cuervo and Guinness, reported in 
October that it expects 50% of its revenue to come from de-
veloping countries by 2015 — including Africa, Asia and Latin 
America — up from 40% in 2012.

2011
pharmaceutical sales

2011–2017
pharmaceutical sales growth

2017
pharmaceutical sales

$613 billion
worldwide sales

$646 billion
worldwide sales

$23 billion
rest of world, 

including emerging 
markets

$9 billion 
established markets

 72%
of growth

 28%
of growth

The emerging global consumer is expected to 
spend more on health care

The rise of the global consumer

Sources: Datamonitor and Datamonitor’s PharmaVitae Explorer, which  
contains sales of the industry’s leading pharmaceutical companies. 
Established markets represent United States, the EU-5 (France, Germany, 
Italy, Spain and United Kingdom) and Japan. Figures shown are based on 
estimated data. The $646 billion sales figure for 2017 is a rounded number.
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Beer growth trends 
by volume percentage, 
forecast 5-year 
compound annual 
growth rate, 2012–2016

 Africa Middle East, Asia Latin  Global Eastern Australasia North  Western 
  North Africa  America  Europe  America Europe

The thirst for beer, wine and spirits in developing 
countries is driving growth for drink companies

Source: Canadean.

Wine 2.59% 0.42% 11.34% 3.80% 1.97% 2.30% 0.92% 2.58% –0.43%
Spirits 2.03 1.26 8.66 2.43 6.50 –0.78 2.04 0.99 –0.47
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Figures shown are past results for Class F-2 shares with all distributions reinvested and are not predictive of results in future 
periods. Current and future results may be lower or higher than those shown. Share prices and returns will vary, so investors 
may lose money. Investing for short periods makes losses more likely. For more current information and month-end results, 
visit americanfunds.com/adviser.

Strategies for the next wave of growth
Here are three American Funds that we believe can help you gain exposure to the next wave of growth. Capture ratios 
and industry holdings are as of 12/31/12. The funds are actively managed, so holdings will change.
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Average annual total return

Rolling 10-year returns EuroPacific Growth Fund
EuroPacific Growth Fund
historical benchmarks index
MSCI All Country World Index ex USA
Lipper International Funds Average

EuroPacific Growth Fund®: Diversified international equity

Invests in companies — ranging from small firms to large 
corporations — based chiefly in Europe and the Pacific Basin.

• Pharmaceuticals, automobiles, wireless telecommunication 
services, beverages and food products are among the top 10 
industry holdings.

• Provides a comprehensive approach to accessing opportunities 
outside the U.S., including emerging markets growth opportuni-
ties through investments in emerging markets companies — 
27% of total assets — as well as developed world companies 
that conduct business in the emerging markets.

• During the rolling 10-year periods over its 28-year lifetime, out-
paced its historical benchmarks index 98% of the time. 

Morningstar category: Foreign Large Blend    
Lipper category: International

There have been periods when the fund has lagged the index. EuroPacific Growth Fund historical benchmarks index returns reflect the results of the MSCI 
EAFE Index with dividends gross of withholding taxes from 1993 to 12/31/00 and net of withholding taxes through 3/31/07, and the MSCI All Country 
World Index ex USA with dividends net of withholding taxes thereafter. On 4/1/07, the fund changed its primary benchmark from the MSCI EAFE Index to 
the MSCI All Country World Index ex USA. 

Ticker 
symbols

A shares C shares F-1 shares F-2 shares
AEPGX AEPCX AEGFX AEPFX

Seeks to take advantage of changing global trade patterns by 
investing in multinational companies with strong growth prospects 
based around the world. 

• Has increased health care exposure to a 12-year high of 15.8% 
of total assets, reflecting broad opportunities in this area that 
includes rising emerging markets demand. 

• Has increased its consumer discretionary investments across a 
broad range of companies during the past two years. 

• Has reached a 10-year high in U.S. company exposure, reflect-
ing the prospects and attractive valuations that our investment 
professionals currently see among U.S. multinational companies. 

Morningstar category: World Stock    
Lipper category: Global

New Perspective Fund®: Global investing for the 21st century

Sweden
New Perspective Fund
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NPF vs. the world's top 10 markets and historical benchmark 
(3/13/73-12/31/12)
Measured and sorted by average  annual total returns (%)  

Standard
deviation  
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Ticker 
symbols

A shares C shares F-1 shares F-2 shares
ANWPX NPFCX NPFFX ANWFX

With the exception of the MSCI USA Index for which returns are calculated with dividends gross of withholding taxes, all other MSCI country index returns 
are calculated with dividends net of withholding taxes reinvested and adjusted to U.S. dollars. Of the more than 40 markets currently tracked by the MSCI 
All Country World Index (ACWI), only 18 existed at the time of the fund’s inception. From 3/13/73–12/31/87, the MSCI World Index was used because the 
MSCI ACWI did not exist. The MSCI World Index reflects dividends net of withholding taxes, and the MSCI ACWI results reflect dividends gross of withhold-
ing taxes through 12/31/00 and dividends net of withholding taxes thereafter. Volatility is calculated at net asset value using annualized standard deviation 
(based on monthly returns), a measure of how returns over time have varied from the mean; a lower number signifies lower volatility.
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Class F-2 shares were first offered on August 1, 2008. Class F-2 share results prior to the date of first sale are hypothetical based 
on Class A share results without a sales charge, adjusted for typical estimated expenses. Please see americanfunds.com for more 
information on specific expense adjustments and the actual dates of first sale.

Investing outside the United States involves risks such as currency fluctuations, periods of illiquidity and price volatility, as more fully 
described in the prospectus. These risks may be heightened in connection with investments in developing countries. Lower rated 
bonds are subject to greater fluctuations in value and risk of loss of income and principal than higher rated bonds. The return of  
principal for the fund is not guaranteed. Fund shares are subject to the same interest rate, inflation and credit risks associated with  
the underlying bond holdings. 

MSCI All Country World Index is a free float-adjusted market capitalization-weighted index that measures equity market results in the 
global developed and emerging markets, consisting of more than 40 developed and emerging market country indexes. MSCI Emerging 
Markets Index is a free float-adjusted market capitalization-weighted index that measures equity market results in the global emerging 
markets, consisting of more than 20 emerging markets country indexes. MSCI World Index is a free-float-adjusted market-capitaliza-
tion-weighted index that measures equity market performance of more than 20 developed markets. MSCI EAFE (Europe, Australasia, 
Far East) Index is a free-float-adjusted market-capitalization-weighted index that measures developed equity market results, excluding 
U.S. and Canada. The Lipper International Funds Average represents funds that invest their assets in securities with primary trading mar-
kets outside the United States. Market indexes are unmanaged and, therefore, have no expenses.

Investors should carefully consider the investment objectives, risks, charges and expenses. This and other important information  
is contained in the fund prospectuses and summary prospectuses, which can be obtained from a financial professional and should  
be read carefully before investing. If used after 3/31/13, this brochure must be accompanied by a current American Funds quarterly  
statistical update.

Results as of 12/31/12

Inception  
date

    Average annual total returns for  
Class F-2 shares (%)

Expense  
ratio (%)

Funds 1 year 5 years 10 years Lifetime

EuroPacific Growth Fund 4/16/84 19.54 –1.15 10.28 11.62 0.58

New Perspective Fund 3/13/73 21.07 1.70 10.26 12.53 0.54

New World Fund 6/17/99 20.07 –0.01 14.25 9.33 0.77
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MSCI Emerging 
Markets Index

New World Fund

MSCI World Index

MSCI All Country World Index

Volatility vs. return for the 10 years ended 12/31/12

New World Fund®: Pursuing emerging markets growth with lower volatility

Provides flexible exposure to developing markets by investing in  
developing world stocks and bonds, as well as stocks of multina-
tional companies with significant ties to the developing world. 

•  During the past decade, captured 118% of the MSCI ACWI 
upside and 95% of its downside. Had 86% of the MSCI Emerging 
Markets return with 22% less volatility.

• Typically has more consumer and health care companies than 
traditional emerging markets equity funds because of its ability 
to invest in developed world companies that do substantial 
emerging markets business.

• Has significant consumer and telecommunications exposure  
to participate in the growing purchasing power of emerging 
economies. 

Morningstar category: Diversified Emerging Markets  
Lipper category: Emerging Markets

Returns for the MSCI indexes reflect dividends net of withholding taxes. Volatility is calculated at net asset value, using annualized standard deviation (based 
on monthly returns), a measure of how returns over time have varied from the mean; a lower number signifies lower volatility. Capture ratio reflects the annu-
alized product of fund versus index returns for all months in which the index had a positive return (upside capture) or negative return (downside capture).

Ticker 
symbols

A shares C shares F-1 shares F-2 shares
NEWFX NEWCX NWFFX NFFFX
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